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Founding Members/Membres Fondateurs

2003

Bruce Naylor, David Baron, Don McAlpine, Pauline Rafferty, 

Johanne Landry, Ed Krahn, Joanne DiCosimo

3



4



Collaborative Programming:
Examples

• Ice Age Mammals

• Miracle Planet

• Planet in Focus

• Polar Perspectives

• ANHMC Reciprocal Program
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The Benefits of 
Collaboration

and 
Collective Effort



Showcasing our 
collective impact 

• Single museum could have 500,000 
specimens: together we have over 20 
million specimens

• Single museum hosts 100,000 visitors: 
together we engage 7 million visitors

• Single museum inspires 5000 school 
visitors: together we host 500,000 
school visitors

• Single museum reaches 1 million web 
visitors: together we reach and engage 
7 million



Celebrating talent & impact

• Bruce Naylor Award

• Recognizing and celebrating commitment 

and contribution to natural history 

museum science, collections care and 

public engagement. 

• Encourages long service to the sector

• Event on the hill raise profile of our talent 

and the collections we hold, study and 

share



Celebrating talent and impact

Annual Reception on Parliament Hill
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Collaboration
Higher impact, lower cost

A international partnership
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Collaboration
Higher impact, lower cost

Ice Age Mammals
A collaboration between the Canadian Museum of Nature, 

the Yukon Beringia Interpretive Centre and the Montreal 

Science Centre.
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Collaboration
Higher impact, lower cost

• Fabulous Fossils: Canada 150 
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Alliance Anchors

• Website hosts member information, 

digital stories, Bruce Naylor award 

winners, collections inventory and 

strategy

• Regular meetings keeps us talking to 

each other and learning from each 

other

• Project focus keeps us focussed on 

activities that collectively matter and 

have impact benefitting us all.  



Canada’s Natural History Collections 
total over 20M records
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How the Value, Relevance and Use 
of Natural History Collections 

have changed

1. Species, accounts over time

2. Snapshot of the habitat/environment at time of    

collection

3. Metadata associated with NH collections 

becoming increasingly important to bio-informatics 

and big data investigations

4. Led to an increase in citizen science, 

crowdsourcing
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A NATIONAL COLLECTIONS 
INVENTORY AND STRATEGY

• Assessment of particular strengths for 

member institutions so that collection 

efforts can be coordinated, avoiding 

taxonomic redundancy.
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A NATIONAL COLLECTIONS 
INVENTORY AND STRATEGY

The National Collection Strategy developed in 2011 

has three goals:

1. To continue to document the record of biodiversity in 

Canada and promote digitization of those records to online 

member databases, Canadensys, thematic networks 

(VertNet, WORM, FishBase)

2. To provide information about biological diversity in Canada 

through digital and physical access to collections.

3. To communicate the value of collections to a broad 

audience.

• The NH collections exist in many smaller regional 

museums.
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Alliance fills the gaps   

Alliance and Redpath Museum 150 Fund project application

Adapted from: 
vermontlaw.edu

Redpath 
Museum

Alliance

support 
letter from 

Director

Support 
letters from 

specific 
members

Engage a wide range of 
stakeholders

Facilitate provision of 
financial & technological 

support

Strengthening technical & 
institutional capacities 

Sharing information, 
knowledge & guidance

Providing political space 
for engagement

Raising awareness 
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